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OREGON BUSINESS SITUATION - DECEMBER 


% Change 
Nov., 1941 Dec., 1941 (adj. adjusted 
for days) 


Retail Sales (748 Independent Stores) $7,067, 778 $9,524,393 434.8 adj. 


*- 


Bank Debits (98 Banks and Branches) $353,282,697 $398,550,627 - 0.2 adj. 
Building Permits (46 Cities) $1,438,192 $688,268 -52.1 
Lumber Production (wkly. ave.-bd. ft)* 154,549,000 134,290,000 -13.1 
Electric Energy Sales (kwh.) Not available 

Ordinary Life Insurance Sales $5,266,000 $7,470,000 

New Car-Truck Sales (number) 2,144 2,355 

‘Business Failures $53,000 $20,000 


“Western Oregon and Western Washington 








(See pp. 6-8 for comment and indexes for 12 Oregon Trade Areas) 





RECENT TRENDS IN OREGON RETAIL TRADE 


Wesley C. Ballaixe, Assistant Professor of Business Administration 


- The Federal Bureau »2f the Census has recently released the Oregon "retail 
trade" figures of the 1939 Census of Business. It is probable that this report 
presents a picture of Oregon retail trade that will never return. The war and post- 
war period will bring about fundamental changes so rapidly that we can no longer 
describe them as "evolutionary", but will have to use the stronger term "revolution- 
ary". Business conditions in 1939 will, for many years, be usedesa srt of standard 
to measure some of the economic changes accompanying these years of disturbed in- 
ternational political conditions. For this reason, if for none other, it may be 
well to review some of the important features of Oregon's 1939 “retail trade" 
figures. 
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The “retail trade" figures comprise the receints for the entire year of 1939 of 
whet we may loosely describe as "stores", that is, business houses from which the 
ultimate consumer purchases merchandise. The receipts of theaters, utilities, 
beauty narlors, and other agencies offering services, rather than commodities, are 
not included. These retail sales figures, therefore, do not give an indication of 
total consumer exnenditures. Tle census release ireaks the data dorvn in two ways: 
first, by the kind of merchandise the retail outlet sells, for examnle, filling 
stations constitute one category and furniture stores another; second, by counties 
anc cities or towns of more than 2,500 population. In addition to the figures 
covering sales, the number of stores, emnloveas, and payroll are given for each of 
the tro breal-dovns. Data rivinr sales by snecific co:mo7ities rather than by the 
type of store will be published later. 


It will be noted in Table I that the total receipts of Cre;;on retailers vere 
$442 million, or a little over £400 for each man, woman, ard child in the state. 
Nearly a fourth (23.0 per cent) of these sales were accounted for by stores selling 
food (this excludes restaurants ard other vlaces selling meals). There was a tie 
for secend place: both automotive and the department-variety store sroup contributed 
15.7 per cent of the total sales. The ban on the manufacture and sale of net cars 
will, no doubt, substantially reduce this imnortart tyve of retail business. 
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Table I 


CRECCK RSTLLIL TRADS--1929 
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Kinds of Business Sales (add 000) Per cent of Total 





Es 


Food # 101,830 23.0% 
Automobile 69,378 15.7 
General mdse. (dent. & variety stores) 69,333 15.7 
Filling stations 34, 642 
Cther retail stores 34,074 
Mating places 22,651 
Aonarel stores 21,553 
Lumber & building material 16,003 
Furniture & radio 15,22? 
rug stores 14,935 
‘ardyvare 13,216 
Drinking places 16,574 
Package liquor stores $,110 
General stores (with f ood) | 7,254 
Second-hand stores 
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Total $ 442,160 100 .0% 











Approximately 55 ner cent of ell retail] sales ~ere made by food, devartment- 
variety, and automobile retailers. The remaining 45 per cent tas divided un among 
many different kinds of stores, no cne of vhich vas of outstanding imoortance for 
classification rurroses. The largest nrovortion of sales cf these cther outlets 
was made by fillin;, stations, accountin: for 7.$ per cent of all 1939 retail sales. 
The next most important retail outlet was eatin; places (3.4 per cent), followed by 
a rparel stores (4.9 per cent). This last classification is comnosed of men's 
furnishings, women's ready-to-rear, furriers, millinery shops,etc. 
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The table belov sives an idea of the relative importance of the various cities 
in the state from the noint of view of trading centers: 








Table II 


RETAIL TRADE CF OREGCI CITIES CF CRE THAN 10,000 PCPULATION 








City Sales Percentage of Téetal 
Sales in State 





Portland $ 183,551,000 
Salem 29,279 , 000 
Eugene 18,122,000 
Klamath Fells 17,321,000 
Medford 9,741,000 
Astoria 7,881,000 
Bend 6,505,000 


~w~eron§$ »} SY 
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Total 7 cities $ 263,400,000 59.6% 


Total-state $ 442,160,000 100.0% 











Portland stores accounted for 41.5 ner cent of Creson sales in 1939. Because 
of the dravins power of Portland «es a trading center, this is a larger share than 
the population ficures misht indicate. (Portland had 25.4 ver cent of the state's 
ponulation in 1940). The vrovortion for the various tynes of retail outlets vas 
not at all uniform. For exaple, "ortland food dealers sold only 36.9 ver cent of 
the amount sold by all food retailers in the state, but Portland denartrent and 
variety stores vroviced 67.4 ner cent of sales made by this tyne of retailer. The 
discrepancy in these tro percentaces is larsely exnlained by the fact that food is 
usually boveht close to hore as a ~atter of convenience, while those merhers of the 


= 


fair sex rot livin; in Fortland live to zo to the bis, citv to shon,. 


If ve commar2e the 1929 retail trede data vith similar coynilations made for 
1935 and 1929, ve can learn somot':iny of retailing trends during the denression 
decade. Tis is shewn in tabular form in Table IiI (pa.e 4). Cne interesting fact 
is that the number of stores has been increasirs. In 1925 there were 7 ner cent 
/ more than in 1929 and by 1939 this hac increased to 22 ner cent. The nhrase 
"number of stores" means the actual number of retail outlets, a chain of 20 units 
beirs considered as 30 stores, There vere, in 1939, 16,458 r-tail outlets in 
; Crevon.e. The change in the number of emmloyees has not been provortional to the 
chanse in the number of stores, and the trend of the navroll of retail stores has 
differed considerably from the trend of > nuvber of emvloyees. The number of em- 
Mlovees declined an eishth between 1925 and 1935, wheroas the salaries thev ree 
ceived dronoed more than ea fourth. wr if the number of emnloyees ras slizhtlv 
larger thar a decede earlier, bt tis sreater numher recsived somewhat less ree 
muneretion. A vnartial exnlanation of these emnloyment and navroll ficures is that 
tnere were 1,257 fewer fulletime rt 51,960 more oart-time ennilovees rorking in 
retail stores in 1929 than in 1529, 


Ye must vroceed with considerable caution when ve attempt to comnare sales 
firures for these three census vears. The vrincinal difficulty ir makin~ such a 
commarison is that a difference in total sales may be causod bw a chenve in rices, 


a chance ir the »hysical volume taken  conswrers, or alterations ir hoth tains 
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place simultaneously. For example, the census data shor that sales of “eating 
placcs" declined 8.2 ner cert betreen 1929 and 1955, although br 1929 thoy vere 
10.4 ner cert sreater thar ten years earlior. It is i nossible for us to tell from 
the information availeble ‘.or muci. of this fluctnetion *ns due to variations in 
prices ond her »uch to the number of meals sold. 
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Table III 


TRADE FIGURES FOR CRECCH 
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“% Change hy be * Chanse 
1c WEH JO29—5 1939 1929=39 


| TaTS TCTaLS | 
Number of stores _ 1d, 544 14,525 > 72 15,458 
Sales (add G00) $444,303 $529,c26 -25.G6 $442,160 
Employees (full-time and 
ne rt=-time) 39,107 24,24) -12.2 41,720 
Savroll (edd 000) $43,1°7 £23,000 22°25 e&%, 154 
SALES BY PIU CIPAL KINDS CF BUET™ESS (2.01 000) 

Food $98,758 A77 354 =21.8  $1..1,82 
Generel stores (rith food) 21,777 11,459 -47.3 7,25 
Ceneral mercandise (Aenert:.ent 

erd veriety stores) RF AO 54 677 -19.0 °9 , 237 
Anvarel stores 27,752 16, 22 -40,.1 21,555 
Furniture & Radio 21,549 11,926 ~44.7 15,222 
Autonobiles 7°,185 48,509 ~36.€ 59,578 
Fillins stations 17,957 21,775 +28.4 74, 642 
lumber & building naterial 1S, 601 © 34% AT.) 15,002 
Fardrare 1z 249 2,725 -37.0 13,216 
Drug stores 14,820 14,406 ~ 2.8 14,085 
Katins vlaces 21,4201 1s, 675 - 8.2 23,5) 
Secondtand stores 2 zR9 1, 850 <30.9 2,223 
(ther retail stores 41,7°1 22,247 ~43.4 of 074 
Drinking places aKa? a,748 10,74 


Packaze liauor stores 3,11 %,110 
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Keepin,; in rind the dancer of drev ir: eenclusions fro: sales fizcvres ex»ressed 
in dollar amounts, let us look at some of the changes. Retail sales as measured in 
dollars were virtually the same in 192° ane in 1929, when the generel level of con- 
sumer-go0ods prices was meterially i:i,her. Tlowever, sales were 25.3 per cent lover 
in 1935 than in 1929. Althouvh the seneral trerd of the dollar volume of sales of 
most tynes of retailers followed this ganerel pattern, some exceptions vill be 
discussed briefly in th~ follovin: verasranhs. 


Tre decade witnessed the virtval climination of the tereral store (in which 
food censtitvted a substantial nronortion of totnl sales) as an important reteiling 
outlet in Creson. In 1°29 there vere 6°78 units cc’ this tyne of retailins errani- 
zetion sellirs “21,777,009 of warchantise. Sir vears Inter there rere 507 with 
sales of £11,459,0°C. Tre docline heca*e ~uch “ore rrorounced after 1975 and bv 
cso there vere onlv 2590 let, with sales of orlw 47,264,00, This chanze sas 
partly a wenrroduct of better roacs ond ~ore autovohiles, vic’ arabled the “orrer 
custorer of the csereral stere, with its lisitod selection, to .o te shopnoing certers 
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where a larger mimber of more svecialized stores could be visited. The o»ortunity 
for entertainment “in torn" has been a competitive disadvantaze which the general 
store has been unable to overcome. This decline in the number of general stores 
(with food) dons not inmnly that all have one out of business. Many have become 
primarily food stores, feed stores, or fillins st:tions and are now so classified, 


The filling statior exnrerience durin, the decade ves exactly the reverse of 
that of the seneral store. The sales of fillins stoetions in 1°35 were 28.4 ner 
cent cre:ter than ir 1929, and 104.2 ver cent “reater in 1939 than in 1929. Puring 
the ton vears follovine 1°29 there ras an 4.2 ner cent increase in the number of 


filling stations, the total being 2,547 at the enc of the »reriod. 


Portland's share of tie state's trade, as ~easured in collar volume of seles, 
has beer consistertlv declinin:,; it -as 45.6 xer cent in 192°, 48.9% per cent in 
1935, and 41.5 »er cert in 19°C, Smo of the varticular “irds of trade in :ich 
Portland's share declined ~ost from 192° to 1979 vere: food (4° ner cent to 27 her 
cent), annare] (62 ner cert to 57 -er cert), furniture (51 rer cent to 43 rer cent). 
Durin, the ten-veear neriod, tiiere were substantial nrice declincs in these cormmod-~ 
ities, and it is doubtful if t*e absolvt: shvsical volume of sales by these Portland 
retailers declinec,. The sales ir .’ortland demmrtmentevariety stores ran counter to 
the general trend: this creup of vortlancd stores increased teir share of the 
state's business from 66 per cent to €7 ver cert. hecause of the lover level of 
prices in 1929, this should be internreted as a substantial increase in volume. 


The retail sales of a city are dependent unon a number of factors, the two 
rost important being the number of »eonle livins in the trading area and the amount 
of money they snend. The extensive ranting of credit by urban retailers is also 
a matter of some imnortance. “e have not the space for an investigation of these 
factors in this naper. Tovever, a fev observetions can be made unon the relation- 
ship hbetreen the change of noprletion ir the seven Crezen cities over 19,700 and 
their sales. It will be recalled that the dollar volume of sales was virtually the 
saine in 1939 as in 1929 (alt ough there was a xrar'-ed slumn folloved bv a recovery 
betreen the tro voars). There ras a 14 ver cent increase in ponulation, but this 
vas lerzelv livited to mral areas. It is not surnrisinc, therefore, that the 
retail sales of these sever cities were 7 ner cent less in 1939 alt*ough their 
nopulation vas 4 ner cent greater. Tost cf this decrease can be traced to Portland 
Since the vopulation of that city increased only 2 ner cent and its retail sales, 
as measured in dellars and cents, decreased 12 ner cent during the decade. The 
trend vas not at all uniform. The novulation of Astoria “eclined 2 ner cent and 
its retail sales increased 10 ver cent. Klamat’ Palls also exverienced a sreater 
grovti of retail sales than of nonuletion. 


If arother census of retail sales vere tc he taken today, we ~ould find sub- 
stantial alterations since 193%. Cne cause *onld be the incustrial ex»oension in 
the Portland region which is »rohably rosultins ir a “ere ranid grovth of nonue 
lation in that section than in ot':er wverts of t*e state, a reversal of t*e trend 
betreen 192° and 1939. Furt’ermore, not only are the stresses of war creating 
acute shortaces whic’ will te -nererily reduces the numher of several tvnes of re- 
tailers, tut tie ertire stute is urder-oin: industriel vrarces which vill make a 


postwar return to conditions avprexinatin,, those of 193% an unlikely development. 
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BUSINESS ACTIVITY IM 12 CREGCN TRADE AREASL/ 


I PORTLAND 


(Clackamas, Columbia, Multnomah, 


Washington) 


Retail Sales (343 stores) 
Bank Debits (27 banks) 
Building Permits (9 cities) 


II LOWER YVILLAMETTE VALLEY 
(Marion, Polk, Yamhill) 


Retail Sales (44 stores) 
Bank Debits (10 banks) 
Building Permits (4 cities) 


III UPPER WILLAMETTE VALLEY 
(Benton, Lane, Lincoln, Linn) 


Retail Sales (83 stores) 
Bank Debits (13 banks) 
Building Permits (6G cities) 


IV NORTH OREGON COAST 
(Clatsop, Tillamook) 


Retail Sales (30 stores) 
Bank Debits (4 banks) 
Building Permits (3 cities) 


V DOUGLAS-CCOS BAY 
(Coos, Curry, Douglas) 


Retail Sales (25 stores) 
Bank Debits (7 bai.ks) 
Building Permits (6 cities) 


VI SOUTHERY CREGON 
(Jackson, Josephine) 


Retail Sales (35 stores) 
Bank Debits (5 banks) 
Building Permits (4 cities) 


November 


$4,578,774 
$232,063, 262 
$1,049,115 


$597,820 
$30,859,026 
$51,683 


$593,738 
$23,387,310 
$73,729 


$134,107 
$9,455,815 
$119,305 


$134,875 
$6,569,855 
$13,015 


$179,478 
$9,276,068 
$37,160 


(Continued on page 7) 





” 


December 


$6,581,748 
$273,392, 184 
$498,410 


$744,114 
$20,448,164 
$45,068 


$696,357 
$25,209,826 
$73,380 


$154,866 
$8,252,409 
$12,085 


$158,277 
$6,509,263 
$6,525 


$238,314 
$10,431,145 
$10, 620 


% Change 
(adjewadjusted 
for days) 


V/ Retail Sales-Independent Stores as renorted by the San Francisco office of the 
Bureau of the Census; bank debits and building permits as reported to the Bureau 


of Business Research. 
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BUSINZSS ACTIVITY IN 12 OREGON TRADE AREAS 
(Continued from page 6) 


VII UPPFR COLUMBIA RIVER 
(Gilliam, Hood River, Sherman, 
Yasco, Wheeler) 


Retail Sales (17 stores) 
Bank Debits (6 banks) 
Building Permits (2 cities) 


VIII PENDLETCN 
(Norrow, Umatilla) 


Retail Sales (7 stores) 
Bank Debits (6 banks) 4/ 
Building Permits (3 cities) 


IX CENTRAL OREGON 
(Crook, Deschutes, Jefferson) 


Retail Sales (7 stores) 
Bank Debits (4 banks) 
Building Permits (3 cities) 


X KLAMATP FALLS = LAKEVIEW 
(Klamath, lake) 


Retail Sales (17 stores) 
Bank Debits (4 banks) 
Building Permits (1 citv) 


XI BAKER - LA GRANDE 
(Baker, Grant, Union, wWallewa) 


Retail Sales (11 stores) 
Bank Debits (9 banks) 
Building Permits (2 cities) 


XII BURNS - ONTARIO 
(Harney, Malheur) 


Retail Sales (11 stores) 
Bank Debits (3 banks) 
Building Permits (3 cities) 





November 


1 
$5,809, 797 
$10, 900 


V/ 
$9,246,918 
$7,355 


2/ 
$4,536, 264 
$12, 750 


2/ 
$12,774,414 
$18,530 


3/ 
$6,773,668 
$7,375 


3/ 
$2,530, 300 
$37,275 


December 


1/ 
$6,450, 720 
$6,350 


1 
a 
$4,850 


2/ 
$5,036, 938 
$5,100 


2/ 
$13,752,952 
$17,710 


3 
$6,381,002 
$3,425 


3 
$3,183,506 
$4,745 


% Change 


(adj. adjusted 


for days 


z. 
-} oT 


-53.6 


v 
#11.3 


-87.3 


) 


adj ° 


1/ Twenty-four stores in the Upper Columbia River and Pendleton areas report sales 
of $135,650 for November, $154,628 for December, an increase of 14.0 per cent, 


adjusted. 


2/ Twenty-four stores in the Central Oregon and Klamath Fsalls-Lakeview areas report 
sales of $171,991 for November, $183,585 tor December, an increase of 6.7 per 


cent, adiusted. 


3/ Twenty-two stores in the Baker-LaGrande and Burns-Ontario areas revort sales of 
$122,541 for Novenber, $151,776 for Deoember, an increase of 23.9 ver cent, 


adjusted. 
4/ Dees not inelude Pendleten. 
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ORFPECH BUSI"'SS SITUATIOF - DEC*KRBER 


General business conditions in Cre on, as show bv debits to individual 
accounts in © banks and brahches, changed very little in Decerber ovr Movember 
(decline of 0.2 per cent, edjusted for davs). Regional differences were substantial, 
as shown on pages 6 and 7. Large scasonal ecains in retail sales of incependent 
stores (increase of 34.8 per cent, adiusted for days) were offset by decreases in 
lumber rroduction (off 13.1 per cent in the jest Coast area) and new noncerense 
building octivity. The valuation of building permits issued in 46 cities continued 
to declire (52.1 per cent less than in Fovember). ‘ince this is somewhat greater 
than the ususl seasonal decline, rurther decreases in nondefense buildin;: secm to 
be indicatec. Decreases of 24.2 per cert in new residential permits, &4.1 per cent 
in new nonresicential vermits, and 2.0.] per. cent in additions, alterations, and 
repairs were reported. (for other ind“xes on a state-wide basis, see pace l.) 


Christras buying produced large increases for several retail store froups: 
jewelry stores (129.6 per cent), depart:ent stores (56.6 per cent), apparel stores 
(41.9 per cent), drug stores (35.2 per cent), furniture-houschold-radio ;roup 
(29.8 per cent), and general stores with food (24.2 per cent). Fercentage changes 
in December over November for other store groups were: food groups, €.5 pef cent 
increase; eating and drinking places, 2.6 per cent decreasej filling stations, $.1 
per cent increase; lumber-building-hardware group, 9.0 per cent increase. 


Compared with December 194C, incrseas~s occurred in sales of jewelry stores 


i 
(6.7 per cent), department stores (25.4 ver cent), apparel stores (30.1 per cent), 


drug stores (15.4 per cent), furniture-household-radio group (11.8 per cent), zen- 
eral stores with foods (24.0 per cent), food group (18.0 per cent), eating and 
drinking places (21.9 per cent), filling stations (24.7 per cent) and lumber-build- 
ing-hardware group (42.4 per cent). 


All trade areas recorded incrsases in retail sales of independent stores in 
1941 over 1940, with the Portland, !.orth Orezon Coast, Dourlas-Coos Bay, and 
Pendleton areas showirg increases above the stote-total increase of 20.4 ver cent. 
Higher unit prices account for much, but by no means the whole, of these increases. 
Sales firures used are those reported by 74& retailers cooperating with the San 
Francisco office of the surcau of the Census. 


LeM.F. 
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